





By Phil Goodwins, Sales and Marketing Manager, RPC Ce i

Every jar or bottle needs a closure. However, what on the face of it seems a very
simple requirement can often turn out to be one of the most expensive and time
consuming features of any pack.

In many cases, the primary focus of new pack
development is on the container, agreeing and
finalising the details of its design, size and
decoration. As a result, the question of the
functionality of the closure can be left to the last
minute — possibly because today there is a vast
number of standard closures available, leading
manufacturers to assume that a solution can be
readily found ‘off the shelf.’

Nevertheless, the complexity and performance of
the closure can be vital to the success of the pack
and ultimately the product. An ill-fitting or poorly
designed cap, one that is not user-friendly, leaks
product or does not dispense easily, will contribute
to a poor brand image and discourage repeat
purchases. Closure selection therefore has to be an
integral part of the new pack development
programme. In one cap, you may find a working
hinge, a sealing foil, screw threads, a pin for
sealing the orifice, and a tamper evident band. It is
little wonder that tooling for a bespoke cap can run
into hundreds of thousands of pounds.

Today we are seeing demand for even more

complexity within the closure. For example, two-

colour injection moulded caps are starting to be
used in the cosmetic and personal care market. Some groundbreaking shapes are also in
evidence, such as caps where the top is bigger than the base. This places even greater technical
chall onto the develop of the tool.

Certainly caps and closures technology is continuing to develop at a fast pace. The inclusion of
wads, foils and liners may not be a new concept, but with a wide range of applications - from a
simple cold fill of powder or liquids to retortable hot fill products - the reliable construction of the
closure along with selection of the correct liner become critical considerations.
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At the same time, we are also continuing to see interesting
developments from our moulding machine suppliers, toolmakers
and the material suppliers. For RPC Halstead, such developments,
along with the feedback we receive from our customers in terms of
future market trends and requirements, will fuel the continued
development of closure technology in the coming years.

A notable recent example is our recently launched cap for headstand
sauce bottles which, instead of the use of a valve in another material -
usually silicon - to control the flow of the product, features specially
developed technology within the spout. This enables a smaller opening to
be used, which improves dispense, and also creates a ‘suck back’ action that pulls product back
into the bottle to ensure a clean orifice after each use. In addition, this solution provides a single
material cap and therefore enhances its recycling potential, an increasingly important
consideration for retailers and manufacturers.

In today’s competitive markets, packaging can make an important contribution to establishing
product differentiation and brand image. While the top-selling brands have usually been able to
explore the potential of individually tailored closures, for many medium and smaller packers, who
still want to retain some point of difference, cost implications have meant that this is not always
an option.

However, although injection moulding could never be
considered cheap, recent innovations such as the
availability of smaller tools, which can be engineered
with the latest technology, mean that the
development of a bespoke closure design need not
necessarily remain the sole domain of the top brands.

For example, in the past, each component within a
closure would have required a separate operation,
which in turn added cost. Today’s tools can be
manufactured to bring a number of operations into
one production movement.

As more of these options become available,
manufacturers will be able to develop products that
were not commercial a few years ago. Undoubtedly
the opportunity is there for closures to make an even
greater contribution to brand success in the future.
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RPC Adds Finesse
to Folwark Range

RPC Kutenholz is supplying its 2L Finesse bottle to
Folwark, a leading Polish sauce manufacturer, to
provide its range with stylish and

convenient packaging.

Folwark (www.folwark.com.pl) has been
in the business for over 20 years and is
well known, both nationally and beyond,
for the superior quality of its products
and their excellent flavour. The
company’s technologists are

constantly improving its recipes —
targeted mainly at foodservice
customers - to satisfy the ever
changing demands of the growing
market.

Currently, Folwark offers over 50

standard products and several dozen
manufactured per individual orders of
various retail chains, hotels and
restaurants. Folwark had decided to

look for new, convenient packaging

that would meet its customers’ needs

and asked RPC to offer a solution.

Close cooperation with RPC specialists led
to introducing a barrier Finesse jar of 2L
capacity with a wide variety of sauces to the
market.

Folwark’s strategy for
this year is to
maximise its presence
in the Polish food market.
This strategy is being executed
successfully at a rate exceeding the growth of
the gastronomic sector in Poland. “We know
what our customers are looking for and we are
trying to meet this demand not only by
supplying the right product and reacting
to market requirements, but also by
using packaging of the highest
quality. That is why we’ve decided
to use the Finesse jar produced
by RPC Kutenholz,” explains Mr
Kotaniec. “The demand for
dressings and sauces in Poland
is growing fast, reaching the
levels of the countries of
Western Europe in terms of
the quality of the products as
well. It is a great chance for us
and we are going to take this
opportunity.”

“We are very satisfied with our
cooperation with RPC Containers. It
allowed us to introduce packaging
of new qualities. RPC also gave

us the necessary technical
support during the trial phase.

We hope that our new products,

in new packaging, will not only
win the recognition of our
domestic customers, but will

also increase our export
opportunities,” confirms
Wlodzimierz Kotaniec, co-

owner of Folwark.

Thanks to introducing this
new technology, the company
is increasing its share of
premium class products such
as mayonnaises, ketchups
and sandwich sauces. Dosing
pumps are also used to
provide additional advantages
for the consumers.

+49 (0) 4762 89-0
f: +49 (0) 4762 89-239
e: info@rpc-kutenholz.de

Film Provides The Ideal
Finish For Furnishing

RPC Cobelplast-Montonate has launched a new
range of A-PET film offering an exceptional visual
and practical finish for home furnishings.

“There is a huge market for high quality finishes on
products such as doors, kitchens and bedrooms,”
comments Patrizia De Rudi, Business Development at RPC
Cobelplast-Montonate. “As well as protecting the
furnishings against wear and tear, the use of coloured films
can achieve eye-catching results to enhance home décor.”

Currently, the finishing market is dominated by PVC, but

RPC Cobelplast-Montonate beli that the choice of A-PET
provides furniture facturers with a robust solution that
offers a glossier appearance, better chemical resistance and

an improved environmental profile.

Development of the range underlines RPC Cobelplast-
Montonate’s expertise in the creation of premium films, as
manufacture requires a high degree of technical skill. Films

must be perfectly flat
without any bulges, be
extremely clean and
offer vivid colours. The
RPC range currently
comprises 11
distinctive colours,
plus two metallised
options for more
creative applications.

e:info@rpc-cobelplast-montonate.it

Brand-New Bottle for L"Oréal Paris

Together with RPC Kutenholz L"Oréal
Paris has developed an eye-catching
new bottle containing two high quality
face care products under the label
“Derma Genesis”.

The Refreshing Cellular Tonic Water appears
in a light pink bottle whereas the Cellular
Cleansing Milk looks white. The products are
branded at the premium end of the market.

The 200 ml bottles are produced in Random
Polypropylene from a customer owned
tooling. The development was
achieved in cooperation with

L Oréal Paris and the first filling
took place in Karlsruhe.

e: info@rpc-kutenholz.de




RPC APPOINTS NEW CHAIRMAN

Jamie Pike has been appointed as the RPC Group’s new Chairman. Jamie was Chief
Executive of Foseco plc until April this year when a half a billion pounds
recommended cash offer by Cookson Group plc for the entire share capital of
Foseco was completed. Foseco was a leading supplier of speciality chemicals for
use in the foundry and steel-making industries with 29 production facilities in 17
countries. Previously, he had led the Cinven backed buy out of Foseco from
Burmah Castrol in 2001, which culminated in flotation on the main market

in 2005.

Jamie’s early career was as a consultant with Bain and Co and AT Kearney. He joined Burmah
Castrol in 1991 and rose to Chief Executive of Burmah Castrol Chemicals before leading the
Foseco buy-out.

He has previously been a Non-Executive Director of two FTSE 150 companies, RMC Group plc
and Kelda Group plc, and between 2001 and 2007 was a non-executive member of the
governing Board of the Army Training and Recruitment Agency. He is currently the Chairman of
the Assurance Committee of the Defence Support Group.

“We believe that Jamie’s track record and experience in strategic and operational improvement
and development in a range of UK and international businesses place him in an ideal position to
lead the RPC Group Board at this stage in the Group’s development,” says RPC Chief Executive
Ron Marsh.

RPC Tedeco-Gizeh is the Local Choice
for Associated Vending Services

RPC Tedeco-Gizeh UK has been chosen as
sole supplier of disposable plastic vending
cups to Associated Vending Services (AVS)
Limited, a group of 26 independently

d professional vending b
trading from 42 locations across the
United Kingdom and Ireland.

With a wealth of industry experience AVS offers
customers a truly independent opinion on the
best vending equipment for both single and
multi-site needs. Working with all leading
suppliers of vending machines, it is vital that AVS
can deliver high quality cup solutions and it was
for this reason that the group turned to RPC
Tedeco-Gizeh.

“Consistent and trouble free performance of these
products are quite frankly critical to the operation
of our vending businesses - it really doesn’t matter how inexpensive these products are if they do
not perform properly!” explains Brian Tustain, Chief Executive of Associated Vending Services. “We
subsequently chose RPC Tedeco-Gizeh for the quality performance of their cups, their diverse
product range and environmentally friendly disposal options, and the knowledge of a dedicated and
experienced production staff, backed by a highly professional sales and support team.”

The three-year deal - involving a total estimated volume of over 500
million cups in various styles and sizes — will be co-

ordinated by RPC Tedeco-Gizeh’s site in Port Talbot,

Wales, ensuring that all manufacturing and distribution

is localised for ease of service and reduced —
environmental impact.

+44 (0) 1656 749183

In addition to the AVS contract, RPC Tedeco-Gizeh has signed a two-year continuation deal to
supply vending and drinking cups to the Bunzl Group, a leader in the supply of non-food con-
sumables to hotels, restaurants, caterers and the leisure sector as well as to food processors
and packers, with a client base that includes many high-profile names.

The ag involves Bunzl Vending, Bunzl Catering, Bunzl| Cleaning & Hygiene, Bunzl

McLaughlin in Ireland & Coffee Point, and guarantees an annual purchase of over 300 million
vending cups, to be delivered to multiple sites across the UK and Ireland.

Family Branding
Underlines Tedeco-Gizeh Service

The launch of striking new outer-carton packaging for RPC Tedeco-Gizeh’s
vending cups has underlined the style, convenience and high service levels
available to customers.

RPC Tedeco-Gizeh’s extensive range of cups is separated into several product lines to suit

customers’ specific functional or marketing requi s: the ally-friendly B’Green
range; the B’Top premium cup range; and the B’Fair economy range.

RPC Tedeco-Gizeh has now redesigned the outer cartons used to package and transport these
three lines, with a strong family identity created using colour printing and prominent branding.
Each box reflects the specific cup type, with a coloured stripe across the bottom for ease of
identification: green for B’Green, orange for B’Top and grey for B’Fair. White boxes are used for
the first two products, with brown card used for the economy range.

UNUSUAL APPLICATIONS

Showcase RPC(C’s Versatility
Bottles Star In TV Show

RPC has provided a multitude of bottles to Touch Productions,
a television production company based in Bath, to be used in
a brand new TV series for the Discovery Health and Virgin 1
channels.

The groundbreaking series, called ‘Body in Numbers,’ tells
the story of the human body from birth to death, using
amazing characters, visuals and the latest technology to
bring facts and figures about our anatomy to life and to
allow viewers to marvel at how extraordinary we all are!

In one scene it explores the liquids that make up our bodies
and how much we produce of each over a year, and this is
where RPC comes in. Touch Productions’ creative idea was to
fill plastics bottles of all different shapes to represent the
different bodily fluids. These would then be laid out to
create an impressive and highly visual scene. RPC UKSC
provided bottles from the ds, Rushden and Pl 1l
sites to hold a total of 2098.25 litres broken down into five
different fluid categories: Saliva, Bile, Intestinal secretions,
Hydrochloric acid and Pancreatic juices.

h

‘Body in Numbers’ aired this Sep
and will be shown again in October
on Virgin 1. RPC’s scene stealing
cameo appears in Programme 2,
Part 5.

on Discovery Health

t: +44 (0) 1933 623311
f: +44 (0) 1933 622126

e: sales@rpc-raunds.co.uk

RPC Oakham Receives Some ‘Monkey Business’

RPC Oakham has donated two dozen 2o litre buckets to the Chimp House at Chester Zoo, to be
used to transport food and drink for the primates.

The Chimp House is home to 30 chimpanzees, who need a regular supply of food and drink.
Throughout the day the keepers transport these around the chimpanzee facility using second
hand cooking oil buckets. The original supply was obtained many years ago from the zoo’s
catering department, but over the years
they have become worn and recently they
became unusable.
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+44 (0) 1572 7237,
+44 (0) 1572 770472

Chester Zoo contacted the manufacturers sales@rpc-oakham.co.uk
of the cooking oil, customers of RPC, who
in turn pointed them in the direction of
RPC Oakham. “We were more than happy
to donate the buckets to the zoo!”
confirms Claire Smart, National Accounts
Manager at RPC Oakham.

At the start of every day the chimpanzees
receive two buckets of warm diluted
cordial, which is then dished out into
metal mugs that the chimps can use
themselves. The new 2o litre buckets are
then used for the rest of the day transporting food from the kitchen to the enclosure. The 20
litre buckets allow a large amount of food to be moved around without being too large and
heavy for the keepers to carry when full.

“Within a few weeks we had our nice new buckets and both the chimps and the keepers here at
Chester Zoo are very grateful to RPC for their support,” comments Chris Yarwood, Senior
Primate Keeper at Chester Zoo. “We are hoping that the containers will now last us for many
years to come.”

All language versions of RPC Matters (English, French, German, Spanish and Polish) can be
viewed at www.rpcmatters.com

If you would like further details about any of the products featured in this issue of
RPC Matters, please contact the relevant sales department at the site concerned.

For general enquires and information, contact RPC Group Marketing Services, RPC Containers
Ltd, Lakeside House, Higham Ferrers, Northants, NN1o 8RP, UK. (Registered Office)

Tel: +44 (0) 1933 414817 Fax: +44 (0) 1933 414820 E-mail: marketing@rpc-group.com

Search products and specifications for all RPC containers and closures at www.rpc.eu

Individual site contact details can be found at:
www.rpc.eu/beaute
www.rpc.eu/bebo
www.rpc.eu/blowmoulding

www.rpc.eu/bramlage
www.rpc.eu/cobelplast
www.rpc.eu/cork

www.rpc.eu/tedeco
www.rpc.eu/ukim

o o 7l [
=l i
4
4
S -
i, 20 ) B
-/ American European ;
rs 0
Location Locations , i
R . i .
= f
« Centre (-' A
» Thermoforming = _J/ =
« Injection Moulding 7)) . -
« Blow Moulding z //“ e f
» Other Processes = i
- / A [ Faf %
=1
= o —
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